
ISSUE 8                                                                                                                                               OCTOBER 2012

REAL ESTATE 2 
SEASON OF REAL ESTATE 3
FOODWISE 4
KID’S CORNER 5

HOLIDAY HAYRIDE              6
HOME TOUR     7
JUST PETS 8
A LINE BOUTIQUE                9

HALLOWEEN SAFETY            11    
SERVICE DIRECTORY 12-13
FOLLOW UP        14
UPCOMING EVENTS        15



2   IN THE HOOD

For Advertising Inquiries Call:

©2012 In The Hood Media, Inc. 
10940 S. Parker Road, Suite 301 Parker, Colorado 80134
The information contained in advertisements is accepted
in good faith.  In The Hood assumes no liability for the
contents, including any credentials stated or claims 
made by persons or establishments included herein.  
No reproduction without express written permission.

Jennifer Rhodes
720-288-0782

www.inthehoodmedia.com

In The Hood Media, Inc.
3-Touch-Advertising
We’re Grass Roots And We’re In The Hood

Publishers Todd Peirce, Dave McLean

Editor Dave McLean

Content By Todd Peirce

Advertising Sales Jennifer Rhodes

Graphic Design Lauren Sterhan

This publication is proudly created, manufactured and distributed by Colorado talent.

Data Source: Metrolist, Inc. Area: South Suburban Central.

August                    2011           2012      % Change
Single Family Homes

Average Price       $323,827    $309,245 - 5%
(12 mo Average)

Homes for Sale         546 351 - 36%

Months Supply         4.51           1.97 - 56 %

South Suburban Area Home Statistics

@inthehoodmedia 
www.inthehoodmedia.com

www.facebook.com/InTheHood

I’ve been in the mortgage business in Colorado since 1989. I have experience in all aspects in mortgage lending from originating
to post-closing. I was a member of the committee that assisted in the development of the state-specific Mortgage Loan Originator
exam which a person must pass to obtain an originator’s license in Colorado. I am also licensed to originate in New Mexico and
California. I truly enjoy working with borrowers and helping them obtain the best loans for their specific situations. I am able to
assist with new home purchases, resale purchases (including short sales and foreclosures), and refinances. DHI Mortgage is a very
professional and ethical mortgage company with competitive rates and incredible service. I’m proud to be a member of the team!

I have lived in Colorado since 1976 (not quite a native – but close!). I have a BA from Metropolitan State College of Denver and
an MBA from the University of Colorado at Denver. I live in Parker with my husband and three children. When not working I
enjoy attending my children’s sports events, volunteering at their schools, and scrapbooking. I look forward to working with you
and your family, and I welcome your referrals!

www.colleenbrewer.com

9555 South Kingston Court #100 
Englewood, CO 80112

Office 720-488-2085
Cell 303-941-6899
Efax 800-336-5419

Colleen Marie Brewer
Mortgage Loan Originator 
#199075
DHI Mortgage
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THE SEASON OF REAL ESTATE
What The Changes In Season Mean To The Real Estate Market

e real estate market fluctuates regularly and predictably. As you might
have guessed, the fluctuations are impacted not only by our seasons, but also
by school schedules and holidays.

Many people assume that when school gets out towards the end of May,
there is a large rush of families hustling to move and get settled for the next
school year. How the market unfolds is, in fact, counter to this general 
assumption.

SPRING
e most active season for real estate in the Denver Metro area is from late
March through late May. Common statistics track closed sales, and the
charts and graphs often presented to the public show a housing spike in
June. is reported spike is homes closed – homes that actually went under
contract in April and May. By June, the market has in reality slowed for the
summer. Most families are in a comfortable rhythm during the late winter
and early spring, and adding on the task of finding or selling a home is 
reasonable at that time. 

SUMMER
When school lets out, families are heavily engaged in life without school:
summer vacations, swim team and sports, camp, finding day care, etc. 
Warm days often mean weekends in the mountains, barbecues and parties.
Days are more scattered and unpredictable. 

During the summer months our market slows, inventories drop and the
number of active buyers in the market decreases. e market is still active
and homes are sold every day, but overall volume drops. In late August, as
the summer comes to a close and kids go back to school, families settle back
into their rhythm before the holidays and the market picks up for the fall
season. 

FALL
e fall season lasts from late August through mid-November, barring a Col-
orado blizzard, which can shorten the season by a few weeks. e fall season
is dynamic and fast-paced since it is shorter and has a more definite ending

to it with the coming holidays, compared to the spring season that has a
blurred ending as summer approaches.

WINTER
Once the fall season ends and the days grow shorter, many homeowners who
haven’t sold their homes may pull their homes from the market and choose
to wait until spring to try again. e dynamics in the winter months change
considerably from the spring, summer and fall seasons. rough the winter,
the inventory of homes on the market decreases considerably, as do the num-
ber of buyers in the market. While the winter months are quiet, it is still
considered a good time to sell, because although there are fewer buyers, there
is also much less competition for each buyer. One benefit for sellers is that
the active buyers in winter are focused and serious, unlike the “browsers”
who are out in full force every spring. 

As the holidays pass, cabin fever starts to take its toll. A new crop of buyers
and sellers anxiously await the time when the ice and snow will melt and the
winter months will give way to the early blooms of spring, signaling a new
beginning… and the beginning of another spring real estate market. 

e Steller Group successfully navigates every season in real estate. With
smart selling and buying strategies, we leverage the opportunities afforded by
the different markets in order to best serve our clients. 

If you have any questions about real estate, please call us at 
303.539.5228 or email Info@StellerRealEstate.com. 

On Sale From

$3,995
Save Up 
To 30% On 

Select Models
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Family Page

FOODWISE, ORANGE EQUALS HEALTHY
By Carol Cottrill

For many, the changing of the leaves is one of the best parts of fall … bril-
liant reds, bright yellows and vibrant orange. e latter of those colors plays
the lead role in autumn’s color scheme. Some orange-colored foods get extra
special attention during October and November, namely the pumpkin. But
foods of the orange variety are available year-round, and many have excellent
health benefits — aside from maybe cheese curls. 

INSIDE ORANGE 
e key nutrient that boosts pumpkins to the top of the orange super-food
list is its combination of carotenoids, says Carol Cottrill, a nutritionist with
offices in New York and Winter Park, Florida. Carotenoids are fat-soluble
nutrients that produce the deep orange, yellow or red colors in fruits and
vegetables.

“Foods rich in carotenoids, like pumpkins, carrots, butternut squash, sweet
potatoes and orange bell peppers, have been shown to decrease the risk of

various cancers, including lung, colon, bladder, cervical, breast and skin.
Carotenoid consumption also protects against the risk of macular degenera-
tion and cataracts,” Cottrill added.

ORANGE OPTIONS
An orange is, well, obvious. But these other nutrient-rich, orange-colored
foods all pack a nutritional punch. Consider adding more of the following to
your diet, whether you work them into a meal or keep them handy for a
snack: Apricots, Cantaloupe, Mangoes, Papaya, Peaches, Pumpkin, Winter
squash Sweet potatoes, Butternut squash, Carrots, Nectarines, etc.

“Pumpkin — which by the way is not a vegetable, but a fruit, and part of
the gourd family — is not just for Halloween. It is one of the most nutri-
tionally valuable foods year-round. High in fiber and low in calories, pump-
kin is simple to incorporate into recipes, like breakfast muffins,” Cottrill
said.  Source: www.livestrong.com
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Kids Corner

WORD SEARCH
Find the words about Halloween, listed below in
the word search grid.

MAZE OF THE MONTH
Help Frankentein’s body through the Frankenstein
maze to find his head.

HALLOWEEN - WORD LIST
CANDY 
CARVE
COSTUME
DOOR TO DOOR
DRACULA
FRANKENSTEIN 

GHOST 
JACK-O-LANTERN
KNIGHT
MONSTER
OCTOBER
PRINCESS

SCARY
SKELETON
THIRTY-FIRST
VAMPIRE
WITCH
ZOMBIE

THE HAUNTED MAZE
October 5th - 27th ~ Fridays & Saturdays

On Friday and Saturday nights in October, from dark until 11 p.m. you'll be able to venture through our 2-acre haunted maze at Chatfield. is heart-pound-
ing trek will feature terrifying live actors, amazing special effects and incredible monsters--an experience sure to send chills down your spine! is attraction is
for teenagers and adults only. ere will be no costumes allowed in the Haunted Maze.

Dates and Hours:
Friday and Saturday nights in October
From dark until 11 p.m.

Admission:
$15 - Teenagers and adults only

Location:
Denver Botanic Gardens at Chatfield
8500 W Deer Creek Canyon Road
Littleton, CO 80128

About the Corn Maze
We invite you to get lost at this year’s Denver Botanic Gardens at Chatfield’s
8-acre Corn Maze. e winding pathways will have a fruits-and-vegetables-
theme this fall, designed to pay tribute to Denver Botanic Gardens’ Com-
munity Supporting Agriculture (CSA) program. Wind your way through
acres of corn, view the design from two 15-foot tall illuminated bridges that
overlook the giant Corn Maze, and watch the delight as younger children
find their way through a special free McDonald’s Mini-Maze designed just
for them. Hayrides and pony rides will be available for an additional cost.
An array of food vendors will offer some of your favorite fall foods, includ-
ing freshly squeezed lemonade, funnel cakes, hotdogs and kettle corn.
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In The Hood’s 1st Annual 

Old World Holiday Hayride 
On Gaylord Street

December 8, 2012 ~ 5-8pm
Tickets $10 Per Person  •  $30 For A Family Of 4  •  $5 Each Additional Family Member

Children Under 3 Are Free

For More Details "Like" the In e Hood Facebook Page: 
www.facebook.com/IneHood Or To Purchase Tickets Call: 720-288-0782

*All Ticket sales will be donated to a local charity

20 Minute Hayrides Include Neighborhood Light Tours around Wash Park (Each Wagon Seats 20)

Free Hot Chocolate  •  Carolers from Local High Schools  •  Live Appearance from Father Christmas
Discounts and Giveaways from Local Wash Park Merchants  •  and So Much More!

Presented By:

Celebrate the Wonder....  
To Sponsor & For More Information Contact:

Jennifer Rhodes - In e Hood Media
jennifer.rhodes33@gmail.com   (580) 747-6583
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You don't have to move or spend
over 1 million dollars to get more

space and "stay" in the park. 
what we hear on nearly every appointment. 

1. "we need more space, but don't want to move."
2. "we hate our basement."
3. "Yes, we have had moisture."
4. "we would love more headroom or ceiling height." 

we have easy affordable solutions.
Please come see on of our open
Houses oct. 13th. Times and address
are below. This is an easy fall walk, 
as the projects are only blocks from
each other. 

Home ToUr SToP #1
october 13th 10:00-12:00pm

802 S. York Street
70% Solution

we are doing this project in 
two phases for cash flow.

Phase #1 ($48k) 
Create "big-picture" design

Take out all the old walls and floors. 
Water proof walls. Update electric and rough in

plumbing for new laundry and bathroom
Install two new egress windows

Phase #2 (40K)
Complete basement.

Framing, drywall, final electric, and plumbing. 
Paint, install tile, and floors. 

Home ToUr SToP #2
october 13th 12:30-2:30pm

1030 S. York Street
basic remodel

This is a basic remodel to an 80 year old 
non-functional basement. 

We gutted the basement, put in a new furnace,
fixed all that old wiring and plumbing and 

best of all - Designed a space that the 
homeowners will use ever day. 

That means they have 800 sq. ft. extra new 
living space to their old bungalow. 

Not bad for just 68k. 

Home ToUr SToP #3
october 13th 3:00-4:30pm

1051 S. York Street
“Pop bottom”

This is one of our signature "Pop-Bottoms". 
We dug down, poured a new foundation 

and created a space any movie or sport fan 
would love. Complete with 100" screen and

BEST OF ALL 8' foot ceilings. 
Cost: 150k This is a must see. 

Home ToUr SToP #4
october 13th 4:30-6:00pm

Okay this is not a home.....it's Wash Park Grill 
and if you attend two out of three homes - come
enjoy a drink and appetizers and ask questions. 



COMING SOON
In The Hood Discount Cards 

Enjoy discounts at some of our best local sponsors!  Look for details in 
future issues of In e Hood!
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HALLOWEEN SAFETY
Have A Frightful Night, But Keep Safety In Mind

According to statistics, children are likely to be injured from falling accidents on Halloween night four times more than any other night. Improperly fitted
costumes, masks that block vision and hearing, and children crowded 
together, pushing, in a hurry to get to the next house. ere are basic safety tips that can insure your family has a safe Halloween night. And since Halloween
is up there in the top five most magical and exciting holidays, it’s a good idea for parents to know what to say to their children about safety.

But don’t wait until Halloween night to spring all these safety tips on them. Because of the excitement of the night, the sugar they may have consumed be-
fore going out, and the natural ability of children to tune adults out, you may want to begin addressing this issue long before then. It’s easy to sneak in a
safety tip here and there throughout the week before.

It Can Be Spooky Out ere!
With a few simple rules, your children can be safe. A large variety of costume can be found online from Indiana Jones to a scary pirate! Perhaps your trick-or-
treater would like to be Tinkerbell or a Christmas Angel. Costumes are one leading cause of accidents during this holiday, which can be alleviated by making
sure the costume doesn’t drag the ground. By allowing the child to wear the costume before the big night, you can check to see if it needs hemming. And
above all else, check the label and make sure it’s either “flame retardant,” or “flame resistant.” Polyester is generally the best choice of material for the costume
since cotton has a tendency to burn quickly.

Other safety measures include making sure your child?s mask is easy to see out of and there are no sharp items being carried that can cause injury when
falling. Have your child carry a flashlight, even if you?re going out with them, or one of the many glow sticks available. By going with children you are insur-
ing their safety, but when you can?t, always make sure children travel in a group and there is someone old enough to supervise.

It’s a Ghoulish ought, But Accidents Happen.
Accidents can happen anytime, anywhere, but on Halloween night they are much more likely to happen for a variety of reasons. Shoes that match the cos-
tume are not always a good idea, especially if these shoes are hard to walk in, wobbly, or too elevated. A safe shoe to wear for tramping door to door on this
dark and scary night would be tennis shoes. Explain to the little Princess that she can wear her shiny high heels during play time around the house, or paint
her white tennis shoes with sparkly glitter and other decorations.

A Kick Off To e Holiday Season!
Some people look at Halloween as the kick off to the Holidays.  Although the old fashioned Halloween consists of going door to door, in some towns around
the country, it’s becoming a celebration where streets are blocked off and trick-or-treaters go only to the merchants to get their loot. Granted there is some
dark stuff out there, but for the most part, legends of the past are just that, legends.  As long as we know that our kids are safe, in the above mentioned ways,
we can relax and observe it as what it is... a fun holiday!
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Basic Building Components, Inc

720-260-1001

Fireplace/Chimney Cleaning

Allstate Fireplace (Gas)

303-946-6535

FIREPLACE

GRAPHIC DESIGN CARPET INSTALLATION

HEATING AND AIR CONDITIONING

All Phase Plumbing, Inc.

Performance with Quality

Nate Townsend

natural2377@yahoo.com

4232 S. Mobile Cir, Suite B

Aurora, CO 80013 

Cell:303-596-8775

Fax: 303-751-7250

PLUMBING

Lauren Sterhan
lauren@sterhan.com

805-217-3708

Service Directory FAMILY OWNED
PRE-SCREENED AND REFERRED

Jennifer Rhodes

Account Manager

www.inthehoodmedia.com

580-747-6583

jennifer.rhodes33@gmail.com

James Gillispi

720-628-2724

Full Service Tax and Bookkeeping 

for Individuals and Small Businesses

Heather Cooke

310-200-0247

CPAELECTRICIANADVERTISING

Chimney Sweeps of  America

Jonathan Geypens

303-973-7376

Great Divide Door Service

John

303-233-4010

GARAGE DOORSCHIMNEY SWEEP

Eddie Pacheco

Allstate

720-851-2222

Dean’s Sprinkler

303-781-8676

SPRINKLER SERVICEINSURANCE

B C  Building Services

For all your heating &

cooling needs!

303-646-9498
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CP of  Colorado

303-238-5263

Fireplace/Chimney Cleaning

Allstate Fireplace (Gas)

303-946-6535

FIREPLACEDONATION PICKUP

BASEMENT FINISHINGTREE TRIMMING

Fiske Brothers Yardworks

303-858-0287

www.fbyardworks.com

Fiske Brothers Yardworks 
provides outstanding lawn 
service and yard care in 

Centennial, Highlands Ranch,
Lone Tree, Castle Pines 
and surrounding areas. 

LAWN MAINTENANCE

Fielding Tree

Shrub Care

303-667-5004

Basements and More, Inc.
www.basementsandmoreinc.com

702-982-2960
Home Tour - October 13th

Service Directory FAMILY OWNED
PRE-SCREENED AND REFERRED

RMA Travel

303-759-4600

Chimney Sweeps of  America

Jonathan Geypens

303-973-7376
Cleaning With Care

Karrie Kent

303-507-2282

Crystal Window & Blind Cleaning

Bill Coleman

303-922-4655

HOUSE CLEANINGCHIMNEY SWEEPTRAVEL AGENCY

Pro Disposal

303-791-3827

Carson and Hayden Peirce

303-862-0166

PET SITTINGWASTE MANAGEMENT

ABLE Appliance Repair

303-745-7437

Shelly

303-346-9779

CHILD CARE SERVICESAPPLIANCE REPAIR

HOME REMODELING

Summit Renovations
702-982-2960

www.Summit-Renovations.com
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