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Kevin Gray... Granite Guy

970-646-3691
kevin@5280stone.com
1070 W. 124th Ave
Westminster CO 80234
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RELAX, PAMPER AND PLAY
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Health and Fitness

Photographs courtesy of Marti Groh

IYENGAR Yoga Center of Denver
Call 720-570-9642 today. Or visit www.iyengaryogacenter.com

Don’t miss the FREE community class every Sunday at 4:30
and a kids class every Monday & Thursday at 4:15.
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Denver's Trusted and Award-Winning Cosmetic, Family, & Implant Dental Practice

combines innovative technology with advanced training to provide care that is the very best modern dentistry
can offer. From simple cleanings to smile makeovers and veneers, our treatment approach is PREVENTATIVE,
PROGRESSIVE, MINIMALLY INVASIVE, & BIOCOMPATIBLE.

We are passionate about providing warm, personized service, meticulous in our attention to detail, and pride
ourselves on providing dentistry with integrity. At Bennett Signature Dentistry, we believe that your experience
in our office is as important as the care you receive from our office. A family practice in the truest sense of the
word, we do our best to make every patient feel like they are part of the family. Welcome home.

2700 East Louisiana Ave #101, Denver, CO 80210
dbenn0488@live.com

www.bennettsignaturedentistry.com
720-246-0496

Named Top Dentists by 5280 Magazine 2008, 2009, 2010, 2011, 2012, 2013

Brendan Healey

303-995-0413

brendan@healeyins.com
www.healeyinsurancegroup.com
Denver, Colorado 80209

Summer is here! Let the garage organization and basement cleanouts begin! Here are some tips from Healey Insurance Group to
ensure your home is safe this summer:
•
•
•
•

Trim those large tree branches that may be hanging over your house or garage
Ensure your yard slopes away from all edges of your house to prevent rain and sprinkler water from seeping into your basement
Keep walkways clear and free of debris
Keep an inventory of personal belongings in your house in case of theft or loss (pictures work too)

Let Healey Insurance Group review your insurance policy to ensure you have the right coverage at a good price!
Home | Auto | Commercial | Life
HEALEY INSURANCE GROUP is Family Owned and Operated

PUBLISHER’S NOTE
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PUBLISHER’S NOTE

IN THE HOOD

By: Todd Peirce

Summer is oﬃcially underway! is month we are excited to launch our "Take the Page" Discount Card ad. Enjoy special
savings from your local neighborhood merchants. Stay tuned, our In e Hood Discount Card is coming soon!
I would like to welcome Kitchen Traditions of Colorado to our hood! Don't forget to check out our spotlight on business
article on page18 and get to know our newest advertiser.
Save the Date! Selling Solutions is hosting an intimate neighborhood meeting on the value of homes in Wash Park, August
7th and 28th. ey may even oﬀer to purchase your home on the spot! Also coming soon - VIP events hosted by several of
our advertisers. Stay tuned for more details. Have a happy and safe 4th of July!

MORE THAN JUST BUNGALOWS
By: Sarah Healey ~ Healey Insurance Group

e other day I was “google-ing” some Denver news and I happened upon a really interesting blog series
on the Denver Urbanism website (http://denverurbanism.com) called Denver’s Single-Family Homes by
Decade: News, ideas, and commentary about urbanism in the Mile High City (by Ken Schroeppel).
If you’re at all interested in architecture or the history of Denver, you should check it out. It goes
through each decade since Denver was founded and discusses the growth and architecture of detached
single-family homes. Given that I naively thought that all houses in the park were called “Bungalows”,
this blog was quite enlightening. I want to share a few fun facts from the series, but it is only a tidbit of
all the interesting research, commentary and pictures in the blog series.
According to the blog series, Denver was founded in 1858, but no single-family detached residential
structures that were built in the 1850’s or 1860’s remain standing. However there are 25 residences in
the city that are still standing from the 1870’s (none in Wash Park though). Skipping over to the
1910’s, this is the decade when the Wash Park neighborhood really took oﬀ! e Bungalow was the
most favored Denver style home from 1910-1930. Other styles include Tudor – characterized by
steeply pitched roofs, cross gables, half-timbering over stucco, and tall narrow windows; and Foursquare
– where the front of the house is symmetrical with balanced windows and a center door.

TUDOR

BUNGALOW

As a side note, I had to look up what a “gable” was in reference to a roof. In case you don’t know either,
it is the triangle part of a roof formed from two sloping parts. So you could have a “front gable” or a
“side gable” depending on which direction the triangle part faces. Check out your neighbor’s houses
and see if you can identify if they have front or side gables. Some of the other styles described in the
blog series from the 1920’s are Craftsman, Pueblo Revival, French Eclectic, Italian Renaissance Revival
and Colonial Revival.
By the 1930’s, small English cottages had replaced the Bungalow as the most popular low-to mid-priced
home in Denver. I know I’ve seen some of these in the park as well. According to the article, “these
homes were single-story with steep side-gabled roofs and gabled entry pavilions, arched entryways, and
they often had an uncovered front porch”.

ENGLISH COTTAGE

Really interesting stuﬀ! After reading this series, I feel a little more educated on my neighborhood walks
as I am pointing out “gables” and “half-timbering” and the diﬀerent styles of houses. Blog series link:
http://denverurbanism.com/single-family-homes-by-decade

FOURSQUARE

Healey Insurance Group
303-995-0413
brendan@healeyins.com
www.healeyinsurancegroup.com
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Look for our neighborhood discount card coming soon!!
For now... just take the page!!
Be sure to like us on Facebook for more discounts.

20% oﬀ color or highlights with Color
Specialist, Danielle Liagre

Call now and set up an appointment with
Healey Insurance Group and receive a free golf
umbrella! We are an independent insurance
agent, which lets us quote your insurance with
up to 30 diﬀerent carriers. We can find the
best coverage for your needs at the best price!

BOGO Kids scoop of gelato

$1 meatballs, any time.
Choose from any of our three options:

20% oﬀ cuts or style with Stylist,
Raechel Hoss phone number

303-861-0801

303-777-0707

303-777-7447

303-995-0413

Thursdays: One Free kids meal with
the purchase of an adult entrée.

2 For 2 At 2! Enjoy 2 tacos for $2
from 2pm-2:59pm - Every Day!
2217 East Mississippi Ave, Denver CO

$250 Oﬀ plus FREE installation

Bring in this Ad, and receive
FREE Smart Sun Glass.

303-722-7456

303-425-5622

303-690-6901

303-762-1515

Better Beings
$500 hardware credit for cabinet package
purchased during the month of July.
$10,000 minimum order.

Present this coupon and receive
15% OFF your next framing order.

3 Sessions for $149 (Regularly $225)
Book by 7/30/13, use by 9/15/13.

Free community class every Sunday at 4:30.

www.KitchenTraditionsOfColorado.com

303-722-1525

720-300-0315

303-762-1515

Let's oﬀer a 90 minute
massage for a
60 minute price. $85
value for $60.

"Whitening for life" Free teeth whitening
after initial exam, x-rays, and cleaning.

30% oﬀ egress window purchase with a signed
basement contract. Initial consultation must be
scheduled between 7/1/13-7/30/13,
contract signed by 9/1/13.

Free ipad with a signed contract. Initial consultation
must be scheduled between 7/1/13-7/30/13,
contract signed by 9/1/13.

720-246-0496

303-944-0488

303-862-0165

303-906-1523
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SPOTLIGHT ON BUSINESS

IN THE HOOD

Capturing the Culture of Design©
POP TOPS

WHOLE HOUSE RENOVATIONS

Experts with ROI

Experts with Older Homes 80+ Years

ADDITIONS

Design/Build Team
Straight Talk

Complete Construction Budget, Finishes Budget, 3D Conceptual Renderings, and Selection Pack.

Value-engineering is a key to our success. (Don't spend money in the wrong places)

This real estate market is sizzling HOT! (Most houses are getting multiple offers)
Now is the time to Remodel Your Home.

Call for a Free Consultation: (303) 862-0165
WWW.SUmmIT-RENOvATIONS.COm
For those of you that don’t want to scrape.

JULY 2013
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Pioneering the “Pop-Bottom”©

(303) 944-0488
Call Basements And More For Your Free Consultation!
WWW.BASEmENTSANDmOREINC.COm
OptIOn #1

phase out your project. Start with a "master-design" and let us help you create a practical
and aﬀordable solution that can be done in phases.

OptIOn #2

Our most popular basement option. nearly "all" Wash park homes could add significant value
and usable space with a modest, yet thoughtful design and remodel.

OptIOn #3

Let us transform your basement with 8 to 10' ceilings. In and average 800 sq foot basement,
you should expect to get a bedroom, bathroom, wet bar, wine cellar, living space/theater room,
mechanical and some storage.
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Masterpiece Stair, Inc.

303-922-5700

Hardwood Stairs
Curve Stairs
Carpet Grade Stairs
Steel & Exterior Stairs
Custom Design

masterpiecestair@gmail.com

FOURTH OF JULY COCKTAIL
Courtesy Guy Fieri for Food Network Magazine

Ingredients:
1 ounce watermelon schnapps
1 big splash cranberry juice
1 very thin slice jalapeno or serrano pepper
1 slice lemon, 1 slice lime
1 1/2 ounces tequila
1/4 ounce blue curacao
Watermelon wedge, for garnish (optional)

Preparation:
Mix the schnapps and cranberry juice in a shaker; pour into an icefilled glass. Muddle the jalapeno pepper, lemon and lime slices,
tequila, blue curacao and simple syrup (to make a batch, dissolve
sugar in equal parts hot water and chill) in the shaker. Slowly strain
into the glass over the red layer. Garnish with watermelon, if desired.
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HALF YEAR REFLECTION

IN THE HOOD

By: Michelle Zellner - Better Beings

Here we are already at the half -point of the year…where does the time go! Take a moment to reflect on the first 6 months of 2013. What have you
accomplished? Have you met goals you set back in January? If not, what happened? So often we start out with good intentions, but without a clear plan
and strategy, those intentions never come to fruition.
If this is the case for you, now might be the perfect time to identify why you were not able to follow through. Start by asking these questions:
1. Was the goal realistic? 2. What was my motivation for initially setting the goal? 3. What happened that made me veer oﬀ track?
Not reaching a goal does not mean you have failed. It simply means it was not the right goal at the right time. Or, perhaps the strategy was just a bit oﬀ.
Do not beat yourself up for “failing”. is is an opportunity to identify what works and what doesn’t. Evaluate your situation and then restructure the
goals, staying true to your values and personality.
Focus on behavior goals (I am going to pack my lunch every day for work) instead of outcome goals (I want to lose 5 lbs). You most likely encountered
obstacles in the past, so this time have a strategy in place for those obstacles. When you recognize your vulnerabilities, you are more in control of
making better choices in the face of those tough moments.
Whatever you do, don’t give up. Few people get things just right
the first time around, so keep practicing. Having something to
strive towards makes us healthier, happier, more productive
people. A rushing stream is clearer, fresher, and more exciting
than a stagnant pond. What will you be the second half of this
BA Psychology/Nutrition year…stream
or pond?
MS Kinesiology - ACE Certified

Michelle Zellner

15 Years of Experience working with all ages, shapes, sizes, abilities

720-300-0315
michelle@betterbeings.net

Better Minds

Better Bodies

Better Beings

Visit www.BetterBeings.net for a complete list of services

JULY 2013
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Complete Flooring Source
is the proud supplier of all
floor covering and
wall tile products for
SUMMIT RENOVATIONS
and
BASEMENTS AND MORE INC.
Please contact one of these
fine contractors for a referral
to our wholesale showroom.

303-862-0165
summit-renovations.com
facebook.com/summitrenovations
basementsandmoreinc.com
facebook.com/basementsandmore
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Best Patio Dining on Gaylord!
Happy Hour Monday-Friday 3-6pm
$2 off any beer or glass of wine

1/2 Price Bottles of Wine Every Monday
Gelateria Now Re-Opened!
Monday through Friday 4pm - 9pm
Saturday and Sundays 11am - 9pm
Now serving Little Man Gelato

1001 South Gaylord Street - Denver, CO 80209
(303) 861-0801 www.ilvicino.com

Free WiFi is Available!

Hot Drinks:
Drip Coffee
Americano
Cappuccino
Latte
Mocha
Chai
Hot Tea

12oz
$2.00
$1.75
$3.00
$3.00
$3.25
$3.00
$2.00

16oz
$2.50
$2.25
$3.50
$3.50
$3.75
$3.50

Gelato
Salted Oreo
Strawberry
Pistachio
Chocolate Hazelnut
Kids Scoop: $1.50
1 Scoop:
$3.00
2 Scoops: $4.50

WHAT’S IN A BRAND?
By: Ryan Ellis - Red Egg Marketing

Your company’s brand is more than just your logo, tagline or mission statement. Your brand is how customers perceive your business and how you stand out
from your competition. Your brand is the culmination of everything you oﬀer from product quality to customer service. So how is your brand being perceived?
I believe it is important that a brand be meaningful. All because a company says it oﬀers “World Class Service” doesn’t mean it actually does. Actions speak
louder than words and developing a brand around personal connections, great experiences, and a quality reputation will take your business further. (For a more
high tech experience check out this clip from the movie Tommy Boy. http://youtu.be/mEB7WbTTlu4) If your business is “green” and that is important to your
customers, make sure you are following through with it in your company’s culture and processes. Encourage car-pooling or bicycle commuting amongst your
staﬀ, use recycled paper, and volunteer some time to clean up the local park. By aligning your products and services with your brand message, you are reinforcing your commitment to trust and loyalty.
Start conversations with you customers. Get them involved in your business and help make them feel included. Customers are your greatest advocates. If you
have ever read e Tipping Point by Malcolm Gladwell, then you know about “Mavens” and “Connectors.” ese types of customers will help spread the word
about your business or organization. ey know everybody and they love to talk. I’m
sure you can think of a real life example of someone you know. ese people are the
apotheosis of how Grassroots Marketing works and they will help elevate your brand
in the community.
One of the best ways today to foster these personal connections with customers is by
using social media. Platforms such as Facebook, Twitter and Google oﬀer valuable opportunities to connect with your patrons and grow your brand. Use these services to
start conversations and listen to your customers. Your brand is important, so take advantage of all the tools available and use it to make a statement.
If you have any questions about how to grow your brand and reach more customers
please do not hesitate to contact me by emailing ryan@redeggmarketing.com,
calling 720-446-6640 or by visiting www.redeggmarketing.com.

Grassroots marketing Services | Social media | Website Development | Reputation management
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Kids Corner

GREAT PLAY CHERRY CREEK
Great Play Summer Camps

Each camp includes some of the kids’ all-time favorite games and
activities from our award-winning programs and parties for their age group.
We include some instruction, and a lot of running around, burning energy
and having fun! (Snack served.)

June 10th to August 17th
Age 3 to 5½ years:
Mon 1:00-3:30, Tues/Weds/urs 10:00-12:30, and Fridays 1:30 to 4:00
Grades K to 5th:
Tues/Weds/urs 1:00-3:30
Call: 303-955-0287
Website: www.greatplay.com/cherrycreek
info@cherrycreek.greatplay.com

WORD SEARCH

Find the words about Summer, listed below in the
word search grid.

Natural Light
on Location
Custom Portrait
Photography
To schedule your family's
experience with Glenda
call 303-250-2642.

SUMMER - WORD LIST
AUGUST

GOLF

SHORTS

BARBECUE

HATS

SOCCER

RELAX

HOLIDAY

SUNBURN

BASEBALL

HUmID

SUNSCREEN

BEACH

JULY

SWImmING

BIKING

SANDALS

vACATION

JULY 2013

WASH PARK REAL ESTATE

NOW

is the time
to sell your home!

WHY NOT TAKE ADVANTAGE OF THE

HOTTEST
Chris Olson
303.913.8402

Michelle Kennedy
303.717.3048
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REAL ESTATE MARKET
DENVER HAS SEEN IN DECADES?

With inventory reaching a
23 year low in the Denver
area and the average
home appreciating up to
10% from last year, it’s
great to be a seller! Our
clients’ homes sell in 60
days or less and many sell
for OVER asking price!!

Did you purchase a home in the last few years?
You may have enough equity to sell and
upgrade to the home you’ve
always dreamed of!
Worried about finding your dream
home once we sell yours?
We’ll help you with that, too!

W
WWW.OLSONREALTYGROUP.NET
W W. O L S O N R E A LT YG R O U P. N E T
We
W
ea
appreciate
ppreciate yyour
our busin
business
ness & referr
referrals!
rals!
als!
Recognized as 2010, 2011, 2012 and 2013 - 5280
80 Fiv
Fiv
ve Star Real Estate
e Bro
ok
kers
ers
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GET TO KNOW KITCHEN TRADITIONS

IN THE HOOD

SERVICE IS A RELATIONSHIP, NOT A DEPARTMENT
Kitchen Traditions of Colorado, Inc.

By: Jennifer Rhodes

Building and maintaining relationships is our core mission at In e Hood. I love when I get the opportunity
to work with local businesses that also embrace this philosophy as the foundation for their company. Todd
Shives, President and Owner of Kitchen Traditions of Colorado, and his talented design team are a true example
of how nurturing business and client relationships have defined their success.
Kitchen Traditions of Colorado is anything but a traditional cabinet supplier. Located in the Denver Design
District, you will find a beautiful design studio that specializes in custom cabinetry and specialty products.
e first time I walked through their doors to meet for a small kitchen remodel, my first thought was that
there was NO way my client would ever be able to aﬀord anything in here! Not only was I wrong, but I was
also impressed – it’s not very often that you find a company that can oﬀer products that will fit into any
budget without compromising quality. “Luxury is not necessarily about price, products can be expensive or
aﬀordable. What defines luxury for us is heritage, quality, craftsmanship, and expertise,” said Todd.
For over 25 years, Todd has been creating some of the world’s most beautiful wood work. “From traditional
to modern styles, we strive to always set the standard for quality, original design, and durability,” stated Todd,
“We pride ourselves in making the highest quality cabinets and furniture available today.” Kitchen Traditions of Colorado is able to tailor their
services and products to each client – whether it is kitchen remodel, bath, or brand new home. With the combination of great nationally
recognized cabinet brands such as Wood-Mode Fine Cabinetry, Fieldstone Cabinetry, and Dewils, and a custom Colorado Private Label
Collection, there is not a style or budget they cannot hit.
Communicating your desires to skilled artisans who craft your home is a guiding principal of Kitchen Traditions of Colorado. What sets
them apart from other suppliers is their level of customer service and design. Anyone can find decent cabinetry from large companies with
competitive pricing. What they won’t receive is the emphasis Kitchen Traditions of Colorado puts into engineering their cabinetry package.
“e kitchen is the heart of every home. Not only does it need to work eﬃciently and be welcoming to all who enter, it should also reflect our
client’s individual needs. It is important for us to take the time to see how each client functions as a family unit, so we can tailor their design
specifically to their needs. We create pet cabinets for feeding stations, and storage areas for
sports equipment,” stated Kitchen Traditions Designer, Andria Uhrig.
Kitchen Traditions of Colorado has a mobile showroom, and they are available to bring
their showroom to your home to begin the design process. Your experience with Kitchen
Traditions of Colorado will include a personal designer that will measure your space, work
within your budget, and create design plans that are custom to your needs. Each project is
also provided with elevations and project management plans to ensure that your cabinetry
is installed correctly.
At Kitchen Traditions of Colorado, dedication and commitment is evident through their
immaculate attention to detail, genuine work ethics, and always putting their client’s
needs first. “Our dedication to craftsmanship is realized in every facet of a home that,
after all, is yours. You will be dealing with professionals who have a stake in the success of
our company and our community,” stated Todd, “Let us show you the quality you can
aﬀord and the experience you can trust.”
Whether It's A New Kitchen Or A New Bath....
It's EASY To Update When THE SHOWROOm COmES TO YOU.
Call for your Free In-Home Consultation Today.
601 s broadway, Suite J, Denver co 80209
Mon-Fri 9-5pm and Sat. and Evenings by appointment
(720) 325-2516

JULY 2013
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“Beth and I wanted to tell you
how delighted we are with
your contribution toward our
house remodel. Our initial
discussions and "back of the
napkin" ideas about expanding and redesigning our
kitchen became the central
element in the makeover of
our 16 year old home. It is the
pride and joy of the Jordan
"resident chef"! In each area,
you asked the appropriate
questions and then added
your own creativity, expertise,
and experienced point of
view to convert our ideas into
a clear vision and finally a
reality. Everyone who sees
our house is wowed and we
refer your design expertise to
everyone.”
- Beth and John Jordan

(720) 325-2516 www.kitchentraditionsofcolorado.com
$500 hardware credit for cabinet package purchase during the month of July.
($10,000 min order)

20

LOCAL BUSINESS

IN THE HOOD

6 HAIR RULES YOU'RE PROBABLY BREAKING
Tress Stressor Solutions from the Heinz Compagnie

Whether you’re after gorgeous color, a bombshell blowout, or overall superhealthy locks, our stylists know the tricks
to get you there. Here, they reveal their top must-try tips.
1) Find a shampoo that lathers less. Sudsy doesn’t necessarily mean clean—sometimes, it means the opposite.
Shampoos that lather too much are often overloaded with moisturizing products, which can leave build-up in
your hair, making it look and feel dirtier quicker. So opt for a sulfate-free formula.
2) Give your locks a burst of cold. Before you hop out of the shower, turn the cold water on for a second and
quickly rinse it through your strands. It helps seal the cuticle, adding a sleek finish to your locks.
3) Drop the towel. Keeping wet strands wrapped in a towel for a half-hour as you do your make-up will just cause frizz!
e roughness of the cotton forces your hair cuticles open, making them more likely to go every-which-way. Instead,
squeeze out excess water as soon as you’re out of the shower, then let your hair air-dry for five or ten minutes before
blowdrying.
4) Apply products 10 minutes before you style. Whether you’re curling, straightening, or whatevering, applying
product 10 minutes in advance helps it fully absorb into your strands so you get all of its benefits and more
bang for your buck.
5) Wrap—don’t clamp—your hair for quick curls. When using a curling iron, you don’t need to fasten your
locks to the barrel. Wrap sections around the iron and hold in place for about 10 seconds to score the same
soft, sexy curls.
6) Play hot-and-cold as you dry. When using a round brush to dry your hair in sections, start from the roots
and dry all the way to the ends, letting the brush linger at the tips of your strands. Let your hair cool oﬀ like
this on its own for five seconds, then repeat on another section. Alternating between heat and cool-down time
helps set your style, and your blowout will have more body.

1093 South Gaylord St., Denver
(303) 777- 7447
www.heinzsalon.com
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FAMILY OWNED
PRE-SCREENED AND REFERRED

Service Directory

BAM Enterprise
303-668-5636
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www.bam-enterprise.com

PLUmBING

All Phase Plumbing, Inc.
Performance with Quality
Nate Townsend
natural2377@yahoo.com

Cell: 303-596-8775
Fax: 303-751-7250

BAM Enterprise, Inc.
strives to find
custom solutions to
all of your Home
Media needs through
our comprehensive
products which
allow us to provide
our customers a wide
variety of features to
choose from.

CUSTOm SEWING

Custom Sewing
for the Home
* Window Treatments
* Table Runners
* Pillows/Throws
* Bed Skirts/Comforter/Shams
Available Gifts:
Scarves, baby/pet blankets,
tote bags, pillows, runners

Gloria Davis
303-912-3765 glo44@q.com

CUSTOm BRICK PATIOS

Outdoor
Enhancements
By Joe Bozzuto

Brick Walkways Driveways
Brick Capping Stairs
Porches Slabs

“Nothing Beats e Beauty of Brick”
1211 South Corona Street
Denver, CO 80210

joe@mabubu.com

303.778.1428

ELECTRICAL SAFETY

Michael Roberts
Electrical Safety Adviser
We Provide Our Customers
With Electrical Solutions To
Keep Your Home And Family Safe

(720) 448-0118
7931 S. Broadway Suite 303, Littleton, CO

$3 Jicama Sticks
$4 Elote De La Calle, Mexican street cob
$ 5 Nachos

Health Fair

Chli Cook Oﬀ
HalloweenFest

October 20th:
October 27th:

October 27th

September 29th

August 25th

July 28th

Flea Markets
(Taking place the last Sunday of each
month)

INTRODUCING AGAVE

September 22nd: Pet Fair

July 21st:

SPECIAL EVENTS
(At the Farmers Markets)

e day was a rousing success, and today–eleven seasons later–the market has grown to 22 weeks, with
more than sixty vendors and thousand shoppers and aficionados. e Market has seen many vendors
over the years, but would like to specially acknowledge Ela Family Farms, known far and wide for their
mouth-watering peaches and apples from the Western Slope, and Styria Bakery, legendary for their
fresh baked bread, both of whom have been with us since that very first day in 2001.

On a picture perfect Sunday morning in September, 2001, Charlotte Elich and Carrie Vadas of 5
Green Boxes launched the first South Pearl Street Farmers Market. Wanting to create an event that
would bring neighbors to the street regularly, the first market was a single day event with just ten
vendors.

May 19th - November 3rd From 9:00am to 1:00pm

FARMERS MARKETS SUNDAYS

Hours: Breakfast Mon-Fri 9-11am, Sat-Sun 8am-12pm
Lunch and dinner Mon-Thurs 11-9pm, Fri-Sat 11am-10pm
2217 East Mississippi Ave., Denver CO (303) 425-5622

Happy Hour - 3-6pm, 7 days a week
$3 Margaritas
$3 Aquas Frescas

2 For 2 At 2! (2 tacos for $2 during the 2 o’clock hour)

NOW OPEN!

22
IN THE HOOD

Video Games Day

National Hot Dog Day

Mutt's Day

Peach Ice Cream Day

Aunt and Uncle Day

Pecan Pie Day

Wash Park Grille
Live Jazz - 9:00pm

Wash Park Grille
Live Jazz - 9:00pm

CALENDAR

Parent's Day

Bastille Day

Chocolate Day

Independence Day

Mark
Mark Your
Your Calendar!
Calendar!

JULY 2013
WASH PARK EVENTS
JULY 2013
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EXCEPTIONAL LIVING

IN THE HOOD

JULY 2013

Exceptional Living. Built Green.

We invite you to see
what Washington Park’s
finest custom home
builder can do for you.
LarsenDevelopment.com
303-913-8402

35 years of homebuilding experience
Award-winning architectural design
High performance, energy-efficient, green
built homes
Custom designs that marry form with function
First-class customer service

